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Define - noun 

1. Jill of all trades: Prepared by a well-rounded education and determined to tackle any design challenge. As the design industry changes so do we and you have to be able to teach yourself.
2. Results Driven: Developed marketing strategies supported by good design. It’s not all about the design, but about what the design can do.
[alt. def.: creative, energetic, organized]


Contact   t: 860.940.8151 e: design.kendrasmith@gmail.com   w: www.kendra-design.com

Technical Skills & Software

Identities

Animation

Brochures

Business cards

Illustration

Packaging

Posters

Websites

Presentations

Interactive
Stationary

3D modeling

Vinyl cutting

Signs
MAC and PC Platforms

Adobe Creative Suite
HTML

CSS
Onyx

Gerber




Education
B.A. Graphic / Information Design Central Connecticut State University | 2009
A.S. Graphic Design Tunxis Community College | 2005
Additional coursework taken in Marketing, Communications and Psychology.

Experience
Graphic Designer | Oct. 2010 to present
ShelterLogic
1. Quickly moved up in position from intern to full time graphic designer.

2. Involved in a wide range of projects, including retail packaging, development of instruction manuals and sell sheets, and tradeshow collateral. 
3. Multi-cultural design, consisting of bilingual and trilingual packaging and collateral geared towards specific geographies. 
4. Reached out from my department to assist developing and uploading marketing materials for the websites of various customer accounts.
Freelance Designer | 2008 to present
Elmwood Productions
1. Created website and print collateral to showcase the talent of these local puppeteers.

2. Provided designs that showed their creativity and quirkiness, but still allowed them to promote themselves, and think of their company as a professional business. 
3. Dramatically increased visibility of their company and interest in their products and services.

4. Work allowed them to expand their staff and participate in industry specific professional events. 

5. All of the pieces of their company were brought together into a cohesive marketing and branding unit, and allowed them to move forward in promoting themselves professionally.
Brie McDonald Fine Artist 
1. Developed identity, business cards, resume and website, which allowed her to promote herself not only as an artist, but as a brand. 
2. Pieces were designed to be effective marketing tools, allowing her to use them to promote gallery showings, apply for jobs, and solidify herself as a professional in her artistic community.
3. Website allowed her to go beyond the traditional portfolio and set her apart from the majority of recent graduates in her field.
Level 10 Hair Design
1. Incorporated existing design materials, such as outdoor signage, into new branding.
2. Worked directly with staff to create custom business cards. They loved being a part of the process and garnered repeat business.
3. Website brought together the different feel, and ultimately the clientele, of their two locations.
Graphic Designer | Oct. 08 - Dec. 08
4 Biz Group
1. Worked on creative assignments for small businesses in the area.

2. Prepared print and web files for final output, photo retouching, logo vectorizing, and layout.

3. Maintained an organized work environment, completed tasks in a timely manner, and efficiently responded to clients needs.

4. Offered freelance design consultation services on projects after I was no longer with the company.
Graphic Designer / Production Artist | Apr. 05 - Oct. 08
Fastsigns, Bristol 
1. Consulted with clients face to face and discussed their individual needs and how to best fulfill them. Allowed clients to be included in the process, but steered them in the right direction.

2. Re-organized the design to production work flow by following a strict schedule and implementing an easier to read and find system for job packets. This drastically improved the communication between the design and production staff, made jobs easier to complete, production rates were faster, and jobs were finished accurately and on time. 
3. Adapted design skills to fit the parameters of certain materials/mediums, especially when working with vinyl and with plotting software.  This cut down on wasted materials and offered new and easily customized products to clients.
4. Worked with large format printing using solvent and aqueous based inks. Used various types and thicknesses of paper. Worked across platforms to create stickers. Taught myself new technologies.

5. By expanding my knowledge of other types of materials within a work setting, I was able to transfer these skills to my work in design school.
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